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Summary of Key Findings
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24% of businesses (vs. 19% in January) reported an increase in visitor numbers when compar ed to the 
same month in 2009. 42% of businesses reported a de crease in visitor numbers compared to February 
2009.

A similar picture applies to turnover:  23% of busi nesses reported an increase in turnover compared to  
February 2009.  This figure has risen since last mo nth, but is still lower than in previous waves. The  
levels of profit are reported to be marginally lowe r than those for turnover. 

Compared to last month, respondents are becoming le ss polarised in their opinions on the extent to 
which visitor numbers and turnover have changed fro m the corresponding month one year ago. 

February has seen an increase in the number of busi nesses reporting an increase in British visitors 
(18% vs. 14% last month), and a rise in respondents  claiming to have had fewer British visitors (40% 
vs. 36% in January). 11% of businesses (compared to  15% last month) reported an increase in the 
number of Overseas visitors. Figures for First time  visitors to the region have stayed similar to thos e 
reported last month.

Spending levels continue to be down compared to thi s time last year. 59% of respondents (vs. 50% in 
January) said that visitors were spending less and  35% (compared to 40% last month) said they were 
spending about the same as last year.

In the period up to Easter, respondents predict low er numbers of visitors than they would expect 
during this booking period. Beyond Easter, responde nts anticipate bookings to slightly improve.

Optimism about prospects for the tourism industry w ithin the South West is at its lowest since the 
study began in August 2009. On a 10 point scale, wh ere 10 is very optimistic and 1 is very pessimistic , 
the average rating was 5.78 compared to 5.97 in Jan uary.



Respondents by Area – February 2010 
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Base: All respondents February (574), January (404), December (434), November (580), October (689), September (852), 
August (831)
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Change in number of visitors 2010 vs. 2009

•There has been a rise in the number of respondents reporting an increase in visitor numbers 
compared to February last year (24% vs. 19% last mo nth).
•The number of respondents who have reported decreas ed visitor numbers compared to the same 
time last year is similar to last month (42% vs. 43 % in January)
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Overall change in number of visitors 2010 vs. 2009

• In February, there has been a decrease in the estim ated number of visitors (compared to the 
corresponding month in 2009).
•Nevertheless, this month the percentage decrease is  much lower than January’s decline. 
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Base: All respondents February (574)
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Change in turnover 2010 vs. 2009

•23% of respondents reported increased turnover comp ared to February 2009, which is slightly 
higher than the estimates reported last month.
• 40% of respondents reported decreased turnover, con siderably higher than figures reported 
before January.
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Overall change in turnover 2010 vs. 2009

• In February, there has been a reported decrease in turnover compared to February 09.
• This percentage decrease in turnover was less than the percentage decrease reported in January 
10 vs. January 09.

How's business > 

8



Spending of visitors 2010 vs. 2009

• Spending by visitors appears to have decreased furt her this month (when compared to Feb 2009), 
with 59% this wave reporting that visitors are ‘spe nding less’. 

Base: All respondents February (574)
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Optimism towards prospects for the tourism industry within 
the South West

Mean scores

Base: All respondents February (574)

• Optimism about prospects for the tourism industry w ithin the South West is at its lowest since the 
study began in August 2009.
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